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Enhance Your 
Real Estate Website 
with Market Reports

HOW TO:



In today’s changing market, 
home buyers aim to be sav-
vy and informed. They turn to 
statistics and data to help with 
buying (and selling) decisions. 

As the real estate professional, 
when you provide market data 
and expert knowledge in an 
attractive, easy-to-understand 
format, you’ll get a leg up on the 
competition.

3 INTRODUCTION



THE BASICSPart 
I

HERE’S HOW TO ENHANCE YOUR REAL ESTATE WEBSITE WITH MONTHLY 
MARKET REPORTS: 

What is a Real Estate 
Market Report:
A real estate market report offers an  
overview of what’s trending in the real  
estate industry. Reports can be curated on 
a national level, but local statistics are most 
valuable for leads, clients and your SEO.



Why Create 
Real Estate 
Market Reports: 
Market Reports offer more op-
portunities to connect, and equip 
you with meaningful insight. Real 
estate professionals should cre-
ate and leverage monthly Market 
Reports for several reasons, but 
primarily to generate leads and 
enhance the lead experience.

By curating Market Reports,  
you can:
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ESTABLISH LOCAL EXPERTISE 
The creation of Market Reports can 
help you learn (and share) more 
about the areas you serve. This will 
improve your confidence and your 
credentials as a local expert! 

CLIMB THE SEO RANKS
Market Reports add dynamic, 
hyper-local, and hyper-effective 
content to your real estate website 
making it more appealing to both 
browsers and search engines!

GAIN TRACTION ON  
SOCIAL MEDIA
When your Market Reports in-
clude beautiful data visualizations 
as well as valuable information, 
you’re bound to garner more 
shares and engagement across 
social media. 

CREATE CONTENT FOR 
EMAIL MARKETING
If prospects aren’t ready to take 
action right away, you can stay 
top of mind and keep them  
engaged with monthly Market 
Report email updates. 
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What to Include:
The information covered in Market 
Reports includes all residential real 
estate (single-family homes, town-
homes, condos) as well as lots and 
land. Data should be comprised of 
pertinent information such as:

•	 Recent Listing Activity

•	 Market Data

•	 Price Trends 

•	 MLS Sold Data 

•	 Demographics
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SOLD DATA
Market Reports are made expo-
nentially more powerful with Sold 
Data. Sold Data not only enhances 
the top-level view of a particular 
area, it also gives insight into the 
list and sold price, with this infor-
mation originating directly from 
your MLS system.

Pro tip

Define areas that interest you  
or your leads, and be the first to 
publish this information in your 
Market Report.

DEMOGRAPHICS 
Add an additional, more granular 
layer of insight into the location 
of a property with demographics. 
Consider adding additional visual-
izations for data points such as:

•	 Cost of Living

•	 Average Income

•	 Employment

•	 Population

•	 Weather
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THE OPTIMIZATIONPart 
II

How (and Where) to Include 
Market Reports on Your  
Real Estate Site:
Market Reports should be linked on your homepage! Whether 
prominently displayed and linked to via an image, or placed in 
your top-level navigation, they should be easy to find. 

Why? Because building and including hyper-targeted Market  
Report pages on your site (especially in your top-level site navi-
gation) is a great way to create more entry points for a visitor to 
see value and opt to become your lead!

Adding Market Reports to your homepage also provides a better 
opportunity to rank on the search engines and be found. 

Pro tip

Build reports based on the niches and neighborhoods you spe-
cialize in. Add them to the corresponding community pages on 
your real estate website.



How to Optimize 
Market Reports 
for SEO:
The same way you would a  
community page or blog post. 
Consider your keywords, title,  
the slug and the snippet that 
shows in search results: 
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KEYWORDS
Your keywords should make it 
easy for Google to understand 
what your content is about. They 
should encompass the words 
and phrases that browsers would 
potentially search for, as well as 
words and phrases describing 
what can be found in the market 
report itself. Include the obvious 
“Real Estate Market Report” plus 
words like house, home, data, 
statistics, demographics, housing, 
listing, price trends, etc. 

TITLE
The title of your page should 
be succinct, straightforward 
and it should contain your  
focus keyword.

SLUG
Your slug is what appears after 
your website address in a link.  
For example – localrealestate.com/
community-real-estate-market- 
reports 
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SNIPPET
The snippet is the description of 
your page that is displayed under-
neath your link in search results. 
This paragraph should aim to  
answer any potential queries  
that users may have.

Pro tip

With IDX Broker Market Reports, 
this is already done FOR you. 
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THE STRATEGYPart 
III

Besides adding dynamic and effective  
content to your real estate website, Market 
Reports also offer more opportunities to 
connect with your clients and leads!  



How to Use 
Market Reports 
to Generate 
Leads:
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ADD TO TOP LEVEL  
NAVIGATION
Placing a link to Market Reports 
in your top-level site navigation 
creates an obvious entry point for 
your site visitors to see value and 
opt to become your lead!

STRENGTHEN  
COMMUNITY PAGES
Adding Market Reports to your 
community pages helps position 
your site as the most relevant 
source for local neighborhood in-
formation – plus it enhances your 
indexability. When combined with 
saved searches, sold data and 
your robust community knowledge, 
you’ll quickly become a trusted 
local resource. 
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INCLUDE CALLS-TO-ACTION
Buyers and sellers want to be in-
formed – you can generate leads 
as they search for answers! When 
adding Market Reports to your 
website, be sure to include Call-to-
Action buttons to sign up for email 
updates on the city, zip code, and/or 
county your leads are searching for. 

LEVERAGE SOCIAL MEDIA 
Share your Market Reports on 
social media! When your valuable 
data is attractive and easy-to-un-
derstand - you’re sure to gain 
more traction and shares.  

USE PRINT MARKETING
Print out copies of your Market Re-
ports to include at your next open 
house or client meeting as take-
aways with your business cards.

PART III: THE STRATEGY16



How to Use 
Market Reports 
to Nurture  
Relationships: 
UTILIZE EMAIL MARKETING
If your leads aren’t ready to take 
action right away, stay top of 
mind and keep them engaged 
with monthly Market Report 
email updates. 
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You have two options: Create a 
Market Report for your leads, OR 
allow leads to create their own 
Market Reports on your website 
and receive them via email imme-
diately (with subsequent emails 
sent on a recurring monthly basis). 

Market Report emails will provide 
a ton of value to your prospects. 
By automating these reports and 
keeping prospective sellers (and 
buyers) up-to-date, you’ll truly be 
the local expert resource they've 
been looking for!

Pro-tip

Give your leads a head start with 
their Market Reports by building 
one based on their saved search-
es. They’ll get an updated Market 
Report email every month! 
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THE SETUP
(IDX Broker clients)

Part 
IV

Market Reports are included in all IDX Broker 
Platinum and HOME accounts automatically. 



How to Set Up 
Market Reports:
Market Reports have been added 
to your IDX Broker dashboard as 
Pages. The same settings - SEO, 
CSS, Subheaders, and Lead  
Registration - applied to other  
IDX Broker pages and saved links 
can be applied to these pages.
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FIRST
Selecting the Market Reports Link 
will give you a glimpse of how  
your visitors will initially set up,  
create, and access their report  
from your website.

Market Reports are linked to some 
important items on your site – in-
cluding New Listings, Sold Listings 
(when available), and Open Houses.
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NEXT
Set up your SEO Settings, Page 
Settings, and Lead Registration 
settings:
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PAGE PREFERENCES
•	SEO Settings – Here, similar to 

other pages in your IDX Broker 
account, you can define the  
specific Title, Description, and 
Keywords for your Market  
Reports (see above).

•	Page Settings – The options 
available in this page will help 
you define the areas that you 
would like available for Market 
Reports, as well as the property 
types that you wish to display. 
Note, the areas you choose to 
service can be based on custom 
city, county, postal code lists.

•	Lead Registration – This setting 
will allow you to control how 
many searches can happen from 
this page before you force or  
request lead registration.

Pro tip

Perform some searches for areas you specialize 
in with this Market Report. Use the address of the 
resulting search to link to areas you cover in your 
Market Report sub-navigation.
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How to Customize 
the Design of  
Market Reports:
The default Market Reports designs are 
flexible - similar to many other pages in 
IDX Broker. You have the option to ac-
cess and control the design from your 
Custom CSS section and can customize 
the page to match the color scheme of 
your site.

Note: Dynamic graphical elements, e.g. 
the color of the actual bars within the 
data visualization are not customizable 
within your Custom CSS workspace in 
this iteration of Market Reports.
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How to Enhance the 
User Experience:
My Listings Manager v2.0 makes incred-
ible use of the Market Reports. The user 
experience makes saving properties, 
searches, and now Market Reports, simple, 
intuitive, and powerful.

Further, your leads will be able to create 
their own reports and receive them im-
mediately, and will receive them on a re-
curring monthly basis. You also have the 
option to create a report for them and drip 
the update email straight from IDX Broker!
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From the primary Market Reports 
page referenced above, your site 
visitor will see prominently dis-
played calls to action (CTA’s) to 
“sign up.”

After your visitor signs up, they 
will no longer see the CTA – 
rather, they will see new and 
expanded options within their 
My Listings Manager account.

Your lead will now have a sin-
gle dashboard to manage their 
Saved Properties, Searches, and 
Market Reports, as well as their 
email and contact preferences.
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EDIT EMAIL SETTINGS:
Market Reports are specific to a 
city, county or postal code and 
each report will be separate. Leads 
will have the option of controlling 
which reports they have delivered 
by selecting their email preference 
with a single toggle.
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Market Reports offer more opportunities to connect, 
and equip you and your leads with meaningful insight 
targeted to meet buyer and seller interests. When you 
enhance your website with real estate Market Reports, 
you make your site (and yourself) a vital part of the 
home buying and selling process!

If you have any questions about Market Reports, please 
contact us today!

1 (800) 421-9668  |  idxbroker.com

http://idxbroker.com

